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Why Are We Here?

ÅTo build new relationships

ÅTo support the Divisionôs Strategic Goal 3 

Objective 1

ïEngage families, community, and employees in 

partnerships that promote student learning. 

ÅTo share goals and best practices
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Why We Need You

ÅTo act as an information conduit

ÅTo serve as school based liaison for 

partnership activities

ÅTo share inspiration and ideas  

ÅTo report activities to SPARK office at the end 

of the school year
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You Have the Power

ÅYou are critical to our success

ïYou know what your school needs

ïYou know what excites your students

ïYou know what businesses are in your area

ÅMore than ever before, you have the ability to 

work with community business partners to 

make your school the best it can be
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You Have the Power

ÅDid you knowé

ïYou can create and sign partnership agreements

ÅTemplates are available on SPARK website

ïFlyer Approval

ÅRegulation 925-1, Distribution of Materials and 
Communication In The Schools By Outside Sources

ÅñThese materials are neither sponsored nor endorsed 
by PWCS.ò

ïBusinesses want to hear from you

ÅMany want a contact in your school ïBe that contact!
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Recognizing Opportunities

ÅWhen a business approaches your school, never 
turn them away. Be creative!

ÅThree ways for businesses to get involved

ïDonors: Provide in-kind donations and items for specific 
use (i.e. food donations)

ÅAppropriate to thank with listing of name on event/program items 
and in school newsletter

ïPartners: Provide in-kind curriculum or program support 
(i.e. lesson delivery, in-school financial branch)

ÅAppropriate to thank on school website with listing of name
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Recognizing Opportunities

ïSponsors: Lease advertising space with proceeds benefiting 

all schools through SPARK

ÅSPARK manages appropriate recognition and logo 

placement for all sponsors in two designated 

locations

ÅSchools have the ability to manage all other logo 

placement on athletic, booster, and PTO pages

ïWoodbridge High School

ÅRegulation 923-1, Commercial Advertising

https://woodbridgehs.schools.pwcs.edu/cms/One.aspx?portalId=417065&pageId=447548
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Focus on Annual Reporting

ÅNeed 100% participation

ïSigned partnership in each school

ÅReport current partnerships only

ÅReport due on May 7, 2018

ÅRemember: We only know what you tell us. 

Please keep us informed!
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Focus on Annual Reporting

ÅDonôt forget global partnerships

ïDozens of partners are already at your disposal

ïInclude them in your final report if your school/office 

utilized their resources

ïList of global partners is on SPARK website

ÅMany of our global partners are in this room 
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Focus on Annual Reporting



ÅHylton Performing Arts Center 

ïField trips for thousands of 

students  

ÅMiddle School Day at the Park

ïApril 11, 2018

ïPotomac Nationals Minor 

League Baseball game
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What Does               Do for You?



What Does              Do for You?

ÅNatureBridge

ïOver $35,000 provided for hands-on 

environmental field science education for 11 

middle schools
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What Does               Do for You?
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ÅSchool Messenger
ï$75,000 + provided to 

maintain all school 

websites

ïCommercial Advertising


